WHAT WE HEARD - CENTRE SNAPSHOT:

GLENAYR AVE

Number of people who commented on this
neighbourhood:

9 persons completed the online
survey for this village.

VILLAGE CHARACTER

Survey respondents want the Glenayr Avenue village centre
to be interesting/intriguing, beautiful, community-minded,
local, sustainable/green and buzzing in the future.

Table 79 - Top future character words from the online survey

Interesting/intriguing 56%

Beautiful 44%

Community-minded 44%

Local 44%

Sustainable/green 44%

Buzzing 44%
ACCESSIBILITY

USES & ACTIVITIES

e

Table 77 - Would you like to see more, less, or the same of the
following accessibility features in this village centre?

More Same Less

Accessibility features
% | # % # | % | #

Electric vehicle charging 4% 4 22% 2 |[11% 1
stations

Private car parking 22% | 2 44% 4 22% 2

Car share car spaces 33%| 3 5% 5 | 0% O

Cycle lanes and parking 67% 6 22% 2 |[11% 1
facilities

Public transport access 67% 6 33% 3 0% O

Safe movement for 89% 8 1% 1 0% | O
pedestrians e.g. more zebra
crossings, pedestrianisation
of some areas

Universal access 67% 6 33% 3 0% O

Total respondents 9

56 | CRED CONSULTING

Table 78 - Would you like to see more, less, or the same of the
following uses in this village centre?

More Same Less
Uses and activities

% | # % # % #
Places for people to live 22% | 2 144% 4 1% 1
Places for retail and other 44% | 4 133% 3 0% O
services
Places for work 33% 3 33% 3 [11% 1
Places for the arts and 89% | 8 11% 1 0% 0
creativity
Community facilities e.g 56% | 5 22% 2 0%| 0
library, community centre
Visitor related services M% 1 5% 5 0% 0
Hotels/motels/serviced M% 1 133% 3 33% 3
apartments
Pop up and temporary uses 4% | 4 144% 4 1% 1
Outdoor dining 56% 5 22% 2 0% | 0
Night time entertainmentand | 89% 8 11% 1 0% | O
trading
Places for health and fitness 22% 2 56% 5 0% 0
Affordable housing 56% | 5 133% 3 0% O
Early morning trading 67% | 6 122% 2 0% 0
Small supermarkets 22% | 2 156% 5 0% 0
Large supermarkets 0% | 0 22% 2 [56% 5
Fine grain shop-fronts 67% | 6 122% 2 0% O
Pedestrian through-site links 78% | 7 122% 2 0% O
Total respondents 9




VALUES

this village centre?

Table 81 - How important are the following values to you about

Not at all  Somewhat Very

Values important| important | important

% | #| % # % | #
It has a consistent lookand | 33% 3| 33% 3 | 22% | 2
feel
Good signage and M% | 1 33% | 3 44% | 4
wayfinding
Responsive to history and 0% 0 67% 6 | 22% | 2
heritage
Functional and well- 0% 0 33% 3| 67% 6
designed street furniture
More amenities, such as 0% 0 22% 2 | 67% 6
drinking fountains and bins
Wide footpaths 0% | 0 1% | 1| 78% | 7
Retaining current height M% 10 1M% | 1 | 5% | 5
limits
High quality designed 0% 0 0% 0| 89% 8
buildings
Retaining the smaller, active, 0% O | 11% | 1 | 78% | 7
local feel of the centre
(eg small and activated
shopfronts)
Environmental sustainability 0% | O | 22% | 2 | 67% | 6
Accessible for people ofall 0% | 0 | 1% 1  78% 7
abilities
Character buildings are 22% 2 | 1M% 1 | 56% | 5
maintained
Planting and greenery 0% 0 0% O | 89% 8
Ease of parking 3% 3 22% | 2 | 33% | 3
Ease of access by public 0% 0 22% 2 | 67% 6
transport
The materials and qualityof 0% | 0 | 22% 2 | 67% | 6
the footpath
Fine grain shop-fronts 0% 0 22% 2 | 44% 4
Total respondents 9

PUBLIC DOMAIN

Table 80 - Would you like to see more, less, or the same of the
following public domain features in this village centre?

More Same Less

Public domain features

% # % # % #
Public spaces for 67% 6 | 33% 3 0% 0
events and gatherings
Trees, planting and 100%| 9 0% 0 0% 0
greenery
Public art 67% | 6 | 2% 2 0% 0
Public recycling 78% 7 | 1M% 1 0% 0
facilities
Visibility of local 56% | 5 | 33% 3 0% 0
Indigenous culture and
heritage
Places for buskers 4% |\ 4 | 2% 2 | 2% 2
Community and verge  100% 9 0% 0 0% 0
gardens
Street furniture 67% | 6 | 33% 3 0% 0
Public spaces to linger | 67% | 6 | 33% | 3 0% 0
Consistency in 44% 4 | 44% | 4 0% 0
aesthetic of signage
Total respondents 9
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